Policy for sending promotional SMS & Email through IRCTC

“Let your product reach the right customer at the right time”

IRCTC offers a wonderful opportunity to reach out to an exclusive customer base of over 10.5 Crore
Creditworthy, Internet savvy users spread across the country and all over the world. Along with options for
sending the acdvertisements mails & SMS to targeted & non-targeted user base. IRCTC also offers extremely
focused targeting of various sections of our user base such as Age, Sex, Class of travel, ticket status, source

station, destination station, ticket status, scheduled arrival & departure time etc. and many more
permutations & combinations.

Train Ticketing Statistics ( Appx.) as on October, 2022

ltems Stats ltems Stats
Total User base 12.23 Cr No. of Active Users 8.65Cr
Daily new User Registration 45,322 Daily new User Activation 45,110
Daily website logins 16.84 lacs | Daily Mobile App logins 45.76 lacs
Daily no. of Tickets booked 11.06 lacs | Daily no. of Tickets Canceled 2.33 Lacs
%Customers Traveled in 1% AC 0.79% %Customers Traveled in 2" AC 6.62%
%Customers Traveled in 3™ AC 26.20% %Customers Traveled in Sleeper Class 13.26%

1. Advertisement through Promotional Mailers: Advertisement through mails is one of the very vital part of
marketing and IRCTC has a brand name and credibility to fulfill the dreams of interested companies, who can
be immensely benefited by association of IRCTC. Interested companies can advertise their products to grow
the business by sending the promotional mailers through IRCTC domain to its targeted & non-targeted users.
The invoice will be raised before the start of the campaign and the payment has to be done in advance. The
minimum order should be 5 lacs mailers. The following is the pricing model for sending promotional mailers.

INR Rates/Mail
User Base/ Mails >5Cr 3-5Cr | 1-3Cr 50L-1Cr [ 25-50L | 10-25L | 5-10L
Non-Targeted 0.14 0.17 0.20 0.24 0.30 0.37 0.45
Targeted 0,23 025 0,28 0.32 0.38 0.45 0.56

Note: GST will also be applicable on over and above charges.

2. Advertisement through Promotional SMS: IRCTC helps you to connect its larger audience to various
companies by sending promotional SMS at right place and right time to IRCTC customers mobile phone. The
ad can be given in maximum of 140 characters per SMS.

The invoice will be raised before the start of the campaign and the payment has to be done in advance and
minimum order should be 5 lacs SMS. The following is the pricing model for sending the promotional SMS.

INR Rates /SMS
User Base/ Mails >5Cr 35Cr | 13Cr 50L-1Cr | 25-50L 10-25L | 5-10L
Non-Targeted 0.24 0.26 0.29 0.31 0.36 0.43 0.48
Targeted 0.31 0.32 0.36 0.38 0.43 0.48 0.58
Note: GST will also be applicable on over and above charges.
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Advertisement on ticket booking and cancellation mailers: IRCTC offers excellent opportunity to various
companies for showing 728%90 (In Pixels) medium leaderboard banner to about 14 lakhs ticket
confirmation/cancellation mails sent by IRCTC through ticketadmin@irctc.co.in email.

The invoice will be raised before the start of the campaign and the payment has to be done in advance and
minimum order should be 5 lacs booking/cancellation mailers advertisement. The following is the pricing
model for showing the banner advertisement on ticket confirmation and cancellation mailers.

INR Rates/Mail
User Base/ Ticket| .. |3 ecr |13cr |s0L-icr |2550L |10-25L |5-10L
status Mails
Non-Targeted 0.17 0.19 0.23 0.26 032 0.39 0.47
Targeted 0.25 0.28 031 035 0.40 0.47 0.59

Note: GST will also be applicable on over and above charges.

Advertisement Banners on Printed/Generated ERS (Electronic Reservation Slip): IRCTC offers excelient
opportunity to various companies for showing 728*30 (In Pixels) medium leaderboard banner on Ticket
Confirmation/Cancellation Electronic Reservation Slip Printed/generated sent by IRCTC through
ticketadmin@irctc.co.in email.

The invoice will be raised before the start of the campaign and the payment has to be done in advance and
minimum order should be 5 lacs ERS Printed/Generated. The following is the pricing model for showing the
banner advertisement on ticket confirmation and cancellation mailers.

INR Rates/Mail

Per ERS Printed /Generated Cost

INR 0.30 Per ERS Printed /Generated

5. Objectionable Content:

a) Any Objectionable or Banned category/Restricted content as per the Government of India Policy in either
promotional Mail or SMS shall not be included in the creatives provided by the advertising agency.
b) The advertising agency will not infringe any copyright of any person/Company while formulating the

creatives.

c) The advertising agency should ensure that creative should be shared with IRCTC before making any

campaign live else the creative content will not be made live.

d) The approval for creative content of the promotional campaign will be done by IRCTC within 48 hours
after sharing the creatives.

6. Campaign Priority: The campaign will be executed on first cum first serve basis.

Misleading Content: Advertisers should not send any misleading content in promotional SMS and Email.
Government of India Guidelines — Advertisers should follow all standards laid down by Government of India

for sending promotional SMS and Email and is responsible for any penal action under the existing laws of the
territory.

Indemnification- The advertising agency should agreé to indemnify and hold IRCTC harmless with respect to
any claims or actions by third parties against IRCTC based upon creative content prepared by the advertising
Agency, involving any claim for libel, slander, piracy, plagiarism, invasion of privacy, or infringement of

copyright. P i N
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10. Miscellaneous

a)

o)

Settlement of Dispute/Arbitration (Between IRCTC and Empaneled Media Agency or Advertiser)

In the event any dispute arises between the Parties out of or in connection with this Agreement,

including the validity thereof, the Parties hereto shall endeavor to settle such dispute amicably in the

first instance in accordance with the following matrix:

I The authorized marketing representatives of each party will discuss and attempt to resolve the
dispute within a period of 30 days from the occurrence of event.

Il The attempt to bring about an amicable settlement shall be treated as having failed as soon as one
of the Parties hereto, after following the escalation matrix in the manner set forth above, gives a
notice to this effect, to the other Party in writing. Thereafter, such dispute shall be resolved in the
manner as set forth below.

In case of any dispute, controversy or claim arising out of or relating to this Agreement, or any matter or
issue arising there from which is unresolved by amicable settlement (‘Dispute’) it shall be resolved in
accordance with Arbitration and Conciliation Act 1996. Such Dispute shall be referred to the Sole
Arbitrator to be mutually appointed by the Parties as per the provisions of the Arbitration and Conciliation
Act, 1996.

In case, the Parties fail to appoint Sole Arbitrator within 30 days, the Dispute shall be referred to a three-
member Arbitral tribunal. One member each shall be appointed by both the Parties. They shall, within
30 days of their appointment, mutually decide on the name of the third arbitrator. Arbitration
proceedings shall be deemed to commence in accordance with the Arbitration and Conciliation Act 1996.
The award of the arbitrator shall be final and binding on the Parties to this Agreement. The venue of the
arbitration shall be New Delhi. The fees and expenses of the Sole Arbitrator or the arbitration tribunal,
as the case may be, and all other expenses of the arbitration shall be borne jointly by the Parties, subject
to award of costs by the Sole Arbitrator or the Arbitral tribunal.

Compliance with Laws: Each party will comply with applicable laws rules and regulations in fulfilling its
obligation under this agreement besides instruction/ rules issues by Ministry of Railways.

Intellectual Property: Except to the extent expressly stated otherwise, neither party will acquire any right,
title or interest in any Intellectual Property Rights belonging to the other party’s licensors. Intellectual
Property Rights, means all copyrights, moral rights, patent rights, trademark rights in or relating to
Confidential Information and any other intellectual property or similar rights (registered or unregistered
throughout the world).

Confidentiality: The recipient of any confidential information will not disclose the confidential information
except to the employees, agents who need to know and who had agreed in writing to keep it confidential.
The recipient will ensure that those people and entities use Confidential Information only to exercise
rights and fulfil obligations under this agreement, while using reasonable care to keep the confidential
information confidential. The recipient may also disclose Confidential Information when required by law
after giving reasonable notice to the discloser, if permitted by law.

Assignment: Other than in the context of an internal restructuring or reorganization of parties, neither
party may assign any part of this project without the written consent of the other, any attempt to transfer
or assign is void.

Jurisdiction: The courts of New Delhi shall alone have jurisdiction decide any dispute




